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Associate Creative Director
Copywriting ( Integrated Marketing ( Branding 
Highly-accomplished copywriter and manager with more than 10 years in advertising and marketing. Proven expertise in developing and promoting powerful brands. Create integrated, cross channel campaigns and promotions to market new and existing products in both B2B and consumer environments, across the complete customer lifecycle. Clients include Delta Air, Duracell, Xerox, Fidelity Investments, and TheLadders.com. Improved business processes, built alliances, and shaped brands with the company’s and client's goals always in mind.
Areas of Excellence

Integrated Marketing Campaigns  Conceptual Advertising  Online Marketing  Direct Mail

Collateral Strategic Planning  Loyalty Programs Acquisition Funnels Content Strategy

Product Marketing  Product Launches  SEO New Business Development

Naming  User Experience  Team Leadership  Staff Management & Development 
Career History

THELADDERS.COM  New York, NY
2008-Present

Leading online job search board catering to $100k+ market, generating $88 million in 2009 with 250 employees. 

Associate Creative Director-Copy
Champion TheLadders.com brand across four business lines, contributing strategic insight on messaging and solutions to the executive team and down. Increase brand reach and customer retention through compelling creative and product messaging, including both acquisition and client-facing materials. Lead marketing, copy and user experience initiatives. Created and maintain TheLadders.com copy style guide. Manage two direct reports, several freelancers. Won company-wide presentation contest.

· Raised conversions from consumer guest site by 6%.
· Raised conversions from consumer job alert email by 43%.
· New consumer onboarding experience raised conversions by 1% and lowered opt-out by 77%.
· Raised recruiter newsletter open rate from 7% to 22%, greatly increasing traction.
· Executed strategy and copy for U.S. Recruiter E-Commerce site, generating $3.2MM for 2009.
· Upon hire, performed audit of off-brand and low-quality site copy in a 100+ slide presentation. Resulted in a near-whole revision of the member product and complete typo elimination.

FIDELITY COMMUNICATIONS & ADVERTISING (FCA)  Boston, MA 
2006-2008

Serves as the internal ad agency for Fidelity Investments, the nation’s largest investment company. FCA has client relationships with many of the 40 different Fidelity companies, which handle over $1 trillion in assets. 

Copy Supervisor 






    
Shaped Fidelity’s consumer and institutional brands through marketing materials, both online and offline. Developed strategy and copy for critical Fidelity Personal Investments products, such as the managed portfolio product and Fidelity’s 529 college savings plan, as well as some institutional (B2B) products and services. Led creative effort for MySmartCash Account launch, which resulted in 18K new accounts in two months.
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GRAND CIRCLE TRAVEL  Boston, MA 
2004-2006

A privately-held, 50-year-old international travel company with 2,000 employees internationally. 

Senior Copywriter
 






    
Developed strategy, copy, and content for customer retention and acquisition initiatives, including direct mail packages, catalogs, and emails. Represented 12-member copy team in process discussions to shape more reliable and efficient operation. Four direct reports. Covered responsibilities of Copy Supervisor in absence, ensuring seamless operation of entire team. Primary writer for the company’s first Customer Renewal Team, which developed and implemented a loyalty program. Resulted in three of the most successful mailings in the company’s history.

UPROMISE, INC  Newtown, MA
2002-2004

Privately-held college savings affiliate/loyalty program with 250 employees.

Senior Copywriter

Among other initiatives, championed segmentation and targeted content in email stream, resulting in an increase of 100% in open rates and 200% in click rates. Promoted to Senior Copywriter in April 2004.
DIGITAS, LLC  Boston, MA
1999-2001

A leading direct-marketing agency. Approximately 600 employees at the time. 

Junior Copywriter

Strategized and executed concepts and copy for client marketing campaigns. Led presentations to clients, including Delta Air, Duracell, AT&T, Xerox, American Century, GM and American Express. 

· Delta Air Lines direct mail piece resulted in a 28% response rate, one of the highest in Delta’s history.

· Lead writer for re-branding and redesign of Duracell’s website.

Notable Freelance

ALARM.COM

Strategized, wireframed and wrote the microsite for Alarm.com’s Video Monitoring service.

THE GREATER BOSTON CONVENTION & VISITOR’S BUREAU

Worked with the Pappas Group to create the “Official Tourism Website for Boston.”
Academic Credentials

Creative Advertising, Bachelor’s Degree of Science

S.I. Newhouse School of Public Communications

Syracuse University ( Syracuse, NY
Awards
Confession: I’ve never submitted anything I’ve done for an award. Never felt the need. Awards are great, but I’m not paid to win them. I’m paid to help my clients. To motivate people. I believe in exceptional creative, but if you’re looking for someone who puts awards over project goals, please look elsewhere.
